Evaluating pharmacy benefit management information on the Internet: purpose, structure, technology, and content.
A wealth of health information is available on the Internet today. However, little is known about how to evaluate its quality and content. This exploratory analysis examined the Internet sites of 71 pharmacy benefit management firms that were operational in late 1999 by using components of several existing evaluation tools. Variables were used that incorporated interactive marketing strategy, technology features, and content. The principal findings suggest that health information on the Internet can and should be evaluated by users on dimensions such as purpose, structure, technology, and content. However, further work will be required to develop and test criteria.